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ENGLISH VERSION

“Strong planning is also necessary for strong Corporate
Communication’. In context to the sentence discuss the
planning phase of Corporate Communication.

OR
Discuss in detail the various aspects of Corporate
Communication in public sector.

‘Ideal Corporate Communication is lacking in cooperative
sector’. In reference to the sentence discuss the scenario
of Corporate Communication in cooperative sector.

OR

‘Corporate communication may play an important role

in crisis management’. Express your view for the sentence.

Narrate the current scenario of Corporate Communication
in government sector.
OR

Explain the various tools for Corporate communication.

(@) Explain the importance of research in Corporate
Communication.
OR
(@) Narrate the code of ethics in Corporate
Communication.
(b) How is the future of Corporate Communication in
India ? Why ?
OR
(b) Explain the evaluation phase of Corporate
Communication.

Write short notes : (any two)

(1) Importance of language in corporate communication.
(2) Special corporate event and corporate communication.
(3) Professional attitude for corporate communication.

(4) Corporate communication and marketing.
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